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1 — Commercial Rights 
UEFA is the exclusive owner of all Marketing and Commercial Rights relating to the the Final Tournament 
of the 2019-21 UEFA European Under-21 Championship. UEFA markets and exploits these rights centrally. 

The sponsorship concept for the the Final Tournament of the 2019-21 UEFA European Under-21 
Championship is based on the principle of strict product category exclusivity, which means that once a 
sponsorship position in a specific product category has been sold to a partner, then no sale at any other 
level is possible in such category. Only the Commercial Partners have the exclusive right of association with 
the Final Tournament of the 2019-21 UEFA European Under-21 Championship. 

No one other than UEFA is authorised to create a commercial programme in relation to the Final 
Tournament of the 2019-21 UEFA European Under-21 Championship. Any attempt to do this will conflict 
with UEFA’s centralised commercial programme. The Host Association will, however, be expected to 
support UEFA’s commercial programme (including in relation to the exercise by the Commercial Partners 
of the rights granted to them by UEFA). 
 

2 — Objectives 
UEFA places great value on the way in which the Tournament is commercialised. It is essential to: 

• protect the image and enhance the value of the Tournament; 
• avoid undesirable conflicts of interest in the allocation of the rights; 
• optimise revenues to organise the Tournament at the highest standard and to further support 

development of football in the host country; 
• promote the Tournament, maximise Stadium attendances and increase Tournament awareness; and 
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• dedicate specific budget and resources to marketing initiatives (communication, promotion, Stadium 
dressing). 

 
 

3 — Commercialisation by the Host Association 
UEFA will grant to the Host Association the right to sell certain sponsorship rights in respect of the Host 
Country only in order to support the Tournament and to provide opportunities for the Host Association to 
generate revenue. The Host Association will be responsible for signing and managing sponsor partners in 
accordance with the provisions of the Staging Agreement. The Host Association will also be expected to 
help support UEFA’s Tournament commercial programme in the Host Country (including in relation to the 
exercise by UEFA’s appointed global partners of the rights granted to them by UEFA). 

In order to successfully conduct and implement the commercial programme for the Tournament, the 
following principles must be adhered to by the Host Association:  

• respect the above-mentioned objectives; 
• constructive cooperation; 
• respect of the "exclusivity" rule: 

– only one single sponsor in the same product category. In this regard, UEFA must be kept informed 
of all planned activities regarding the proposed sponsorship rights package before the Host 
Association signs any agreements with potential sponsors. Each entity in which the Host Association 
is interested to appoint as a sponsor, the product category for which they are proposed to be 
appointed and the relevant package of sponsorship rights proposed to be granted must be 
approved in writing and in advance by UEFA prior to the appointment of the relevant entity.  For 
the avoidance of doubt, no broadcaster may be offered and/or granted sponsorship rights by the 
Host Association; 

• only a commercial entity which provides a service, cash or a product to the Tournament can be granted 
sponsorship rights and be offered exposure during the Tournament; 
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• UEFA excludes the following product categories: alcohol, tobacco, certain energy drinks, pornography 
and betting / gambling; 

• UEFA will provide marketing guidelines; 
• conflicts of interest with UEFA’s existing contractual obligations must be avoided; and 
• UEFA must receive a copy of any sponsorship agreement concluded by the Host Association and a 

sponsor. 
 

4 — Commercial restrictions 
In order to help UEFA implement its commercial programme and ensure the delivery of the rights granted 
to the Commercial Partners, the Clean Site Principles will be applicable in each Host City. 
 

Official Sites 

The Stadium and its immediate surroundings, official Fan Zones (if applicable), official training grounds and 
any other Official Site must be completely free and clear of any third party advertising or branding. In 
addition any commercial constraints (agreements, contracts, etc.) must be lifted for the duration of the 
Tournament (Exclusivity Period). In particular, any existing businesses must remain totally closed – and the 
related branding removed – during the Exclusivity Period. Any branding opportunities at Official Sites will 
be exclusively exploited by UEFA. 

UEFA is entitled to request a copy of any or all of the agreements signed by the Host Association with the 
venues used as the Official Sites. If any of the venues proposed by the Host Association fails to meet the 
UEFA approval then, if so requested by UEFA, the Host Association must propose an alternative venue as 
may be necessary to comply with the Bid Requirements and meet the UEFA approval. 
 

Other key locations in the Host City 

The Host City must ensure that no promotions by competitors of the Commercial Partners or any ambush 
marketing activities run by third parties are conducted in key locations of the Host City such as iconic sites, 
monuments, major buildings and landmarks. 
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